MARTHA STEWART LIVING OMNIMEDIA LAUNCHES ‘EVERYDAY FOOD’ TELEVISION PROGRAM
 

Weekly Half-Hour Series Premieres on PBS Stations Beginning This Weekend
 
FOR IMMEDIATE RELEASE-- Martha Stewart Living Omnimedia, Inc. (NYSE: MSO) and PBS presenting station WETA in Washington, D.C., announced the launch of Everyday Food, a new television series that will air on PBS stations nationwide beginning this weekend (check local listings). The first season will consist of 26 weekly episodes.

 

The television program, offering quick, easy and practical solutions for preparing delicious everyday meals, brings to life Everyday Food magazine, the survival guide for home cooks that launched in September 2003.  The portable, digest-sized publication, published 10 times a year, features recipes designed to take 30 minutes or less to prepare, that can be made in multiple size portions and use widely available supermarket ingredients. The Everyday Food television program and magazine will be supported by content, recipes and cooking tips on www.everydayfoodmag.com. 

 

Each half-hour episode of Everyday Food is designed to provide solutions to the challenges of everyday cooking and includes easy-to-make recipes along with smart tips and kitchen techniques. Everyday Food is a production of Martha Stewart Living Television in association with WETA-TV Washington, D.C. The Everyday Food television show cast consists of five home-grown talents from the kitchens of Martha Stewart Living: John Barricelli, Sarah Carey, Allie Lewis, Margot Olshan, and Lucinda Scala Quinn. The program’s executive producers are Martha Stewart and Linda Corradina. Executive producers at WETA are Dalton Delan and John Potthast. Funding has been provided by Chrysler Town & Country, Glad Press and Seal, Trinity Oaks Wine and PAM No-Stick Cooking Spray. 

 

Heidi Diamond, President of Television for MSO, said: “We are excited to present Everyday Food to a national television audience through our partnership with WETA and the PBS family.  Everyday Food’s simple approach to cooking allows viewers to connect with real situations and learn real solutions to everyday cooking. Our talented Everyday Food cooks offer viewers fresh, easy ways to prepare delicious meals without sacrificing nutrition or taste. Both entertaining and educational, the daily cook will appreciate our techniques and tips on saving time in the kitchen, allowing them to maintain a busy, modern lifestyle and still enjoy a home cooked meal.” 

 

Dalton Delan, Executive Vice President and Chief Programming Officer for WETA, said: “We are very pleased to work with Martha Stewart Living Omnimedia to provide PBS viewers with Everyday Food, a high-quality informational program from a brand known and trusted for its authority in cooking and entertaining. Everyday Food delivers what our audience is seeking -- compelling and entertaining programming that is useful for everyday living.”

 

MSO President and CEO Susan Lyne added: “We have a rich history of tremendous expertise in cooking and entertaining. Everyday Food magazine is a big hit with a rate base of 800,000 and a huge satisfaction rate among readers.  We expect Everyday Food will be equally successful on television with PBS.”

 

Everyday Food is created and produced by Martha Stewart Living Television Productions, which also produces the Martha Stewart Living television program, airing daily on The Style Network; Petkeeping with Marc Morrone, which airs in weekend syndication; from Martha's Kitchen; from Martha's Garden; and from Martha's Home, all of which are distributed internationally. Martha Stewart Living Television Productions will produce with The Style Network new original weddings programming specials, the first of which is slated to air in the first quarter of 2005.

 

About WETA
WETA Washington, D.C., is the third-largest producing station for public television. WETA’s other productions and co-productions include “The NewsHour with Jim Lehrer”; “Washington Week”; and documentaries by filmmaker Ken Burns, including “The Civil War,” “JAZZ” and the upcoming “Unforgivable Blackness: The Rise and Fall of Jack Johnson.” Sharon Percy Rockefeller is president and CEO. More information on WETA and its programs and services is available on the Web site at http://www.weta.org.

 

About Martha Stewart Living Omnimedia, Inc.
Martha Stewart Living Omnimedia, Inc. (MSO) is a leading provider of original "how-to" information, inspiring and engaging consumers with unique lifestyle content and high-quality products. MSO is organized into four business segments: Publishing, Television, Merchandising, and Internet/Direct Commerce. Martha Stewart Living Omnimedia, Inc. is listed on the New York Stock Exchange under the ticker symbol MSO. 
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